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Art Director  
Sales and Marketing Department 
    
Serrv International seeks an Art Director to enhance and implement all aspects of our 
brand identity, including print production and digital interfaces.  
 
We’re seeking a creative, energetic team player with strong problem solving skills, 
experience in bridging marketing strategy and design, and a proven track record in 
creating a compelling visual and interactive brand experience. The successful candidate 
will oversee the look, feel and messaging of our marketing and promotional initiatives, 
creating a cohesive and recognizable brand statement within our multi-channel 
organization. A strong commitment to fair trade as a strategy to reduce poverty and 
empower low-income and marginalized people is required. 
 
This is a full time, permanent salaried position with benefits including health insurance, 
disability insurance, a retirement plan, earned paid sick leave, and paid vacation. 
 
This position is supervised by the Director of Sales and Marketing and works 
collaboratively with other staff and departments on all projects. 
 
RESPONSIBILITIES: 

 Work with senior management and the marketing department to develop and 
maintain a compelling brand identity in line with the company’s core values and 
ideals.  

 Create and execute a consistent visual design across digital and printed 
communications. Maintain brand aesthetics, standards and visual integrity. Set 
the company’s overall artistic style and voice; maintaining consistency across all 
marketing collateral. 

 Work collaboratively to create powerful marketing concepts and campaigns that 
enhance our market position and user experience. Ensure our messaging and 
design concepts work together to tell a compelling story.  

 Oversee design strategy for multiple Consumer and B2B catalogs, including 
project management, photography, design layout and messaging. Manage on-
time and on-budget printing.  

 Oversee external photo shoots, in-house photography and photo editing. Provide 
seasonal promotional photos as required, and manage photography archive. 

 Oversee web site design strategy. 
 Develop impactful design concepts and user experiences across digital 

platforms, including social media and emails. 
 Plan, design, and deliver a range of high-impact printed materials, including 

consumer product tags and labels, inserts, advertisements, mailers, newsletters 
and shareholder reports. 
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 Communicate our printing requirement to vendors, mail houses and Serrv’s 
operations center as applicable. 

 Develop web-ready videos about Serrv, our products and partners. 
 Advocate for innovative and strategy-driven design, striving to continually 

improve our quality, capabilities, and user experiences. 
 Help develop and study user data and analytics to help inform design decisions 

and enhance our user experience. 
 Stay up to date on UX industry trends and best practices. 

 
 

REQUIREMENTS: 
 Formal graphic design training, plus minimum 5 years design experience, 

preferably in a creative agency 
 Experience in both interactive and visual design. A creative approach to 

typography, color, layout and information hierarchy, with a track record of 
achieving fresh and compelling graphic designs 

 Experience in creative management of strategic marketing concepts and 
campaigns in a selling environment, including a focus on digital end use 

 Experience in catalog design and layout 
 Ability to demonstrate an informed and thoughtful POV for our market, and a 

strong ‘branding strategy’ across multiple channels 
 Strong working knowledge of the digital space and digital media, including 

development of web sites, social media, email campaigns, online advertising and 
digital customer interaction. 

 Extensive knowledge of best practices in digital/online advertising 
 Fluency with Adobe Creative Cloud  
 Experience in production of four- and one-color materials and preparation of 

multi-page pieces for professional printing 
 Ability to manage multiple projects at the same time; delivering projects on time 

and within a limited budget 
 Excellent problem solving skills, including an ability to brainstorm innovative 

marketing concepts and compelling messages for a variety of customers  
 Strong work ethic, collaborative and team-oriented 
 Curiosity about current industry trends and technology 
 Knowledge of home and fashion industries a plus  
 In sync with our core values 
 Portfolio review is required 
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WORK ENVIRONMENT:  
SERRV International, Inc is a nonprofit fair trade organization. We work to alleviate 
poverty in the developing world by providing sustainable, meaningful work. Serrv imports 
handcrafted items and food into the United States and markets them through direct mail, 
online, retail stores, and a network of church-based volunteers. This position is based in 
Madison WI. The Sales & Marketing Department has the exciting and challenging role of 
communicating our work and products to the public.  
 
 
TO APPLY: 
Send a letter of application, a resume including links to your design portfolio to James 
Ramsey at  jim.ramsey@serrv.org or fax to 712.338.4379. No calls, please. 
 
 
 
May 2017 
 


